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“You don't know what hapiness is until you make an effort to discover 
hapiness.” 
- Ashton Irwin 5SOS 
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Humas pemerintah memiliki peran besar dalam memberikan informasi kepada 
masyarakat. Saat ini, kehadiran media sosial membantu humas pemerintah untuk 
memberikan informasi, baik mengenai kebijakan dan program dari pemerintah 
ataupun konten hiburan dengan cepat dan menjangkau khalayak lebih luas lagi. 
Sehingga, peran humas pun turut berkembang mengikuti perkembangan media 
sosial. Humas Pemerintah Kota (Pemkot) Surabaya telah memanfaatkan media 
sosial untuk menyampaikan informasi yang ditujukan kepada masyarakat. Dalam 
praktiknya, Humas Pemkot Surabaya memiliki sub bagian yang khusus mengurus 
media sosial, yaitu Sub Bagian Layanan Informasi. Tujuan dari laporan kerja 
praktik ini untuk mengetahui bagaimana peran Humas Pemkot Surabaya dalam 
menyampaikan informasi pada Tiktok dan Instagram Bangga Surabaya. Jadi, peran 
praktisi Humas Pemkot Surabaya pada media sosial ialah internal social media 
manager dan communication manager yang berkembang dari peran managerial 
(expert prescriber, problem-solving process facilitator, dan communication 
fasilitator) serta peran teknisi. 
 





Government public relations has a big role in providing information to the public. 
Currently, the presence of social media helps government public relations to 
provide information, both about government policies and programs or 
entertainment content and quickly reach a wider audience. Thus, the role of public 
relations also develops following the development of social media. Public Relations 
of the Surabaya City Government has utilized social media to convey information 
aimed at the public. In practice, the Public Relations of the Surabaya City 
Government has a sub-section that specifically takes care of social media, namely 
Sub Bagian Layanan Informasi. The purpose of this practical work report is to find 
out how the role of Public Relations of the Surabaya City Government in conveying 
information on TikTok and Instagram Bangga Surabaya. So, the role of the Public 
Relations practitioner of the Surabaya City Government on social media is the 
internal social media manager and communication manager which developed from 
a managerial role (expert prescriber, problem-solving process facilitator, and 
communication facilitator) and the role of technicians. 
Keyword : Public Relation’s Role, Social Media, Information, Public Relations of 
the Surabaya City Government. 
